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Templar Studios - Interactive Entertainment

The Mogt Powerfu Form of Online Advertising.

Templar Studios is adesign and technol ogy studio spedalizing in games and interadive entertain
ment. As one of the most innovaive studios around, our games and interactive content areuused
for marke&ing, promotions, product simulaion and online communities that have proven to
generate huge amounts of traffic. With afocus on strong narraives, innovative technology and
exciting animation, we have been produdng awad-winning games and Websites since 1998.

Why Gaming?

Websites tha indude interadive components geneate more repea trefic, better define and build
abrand, while bringing in gamers who might otherwiseignore the site A visit to thetop sites from
this year's Web Awards revedls that eveyone from Skittles to Bombay Sapphire have integrated
gaming (adve-gaming) components to enrich their online presence. Templar's achievements in
onlinegaming have not been ignored: in the past two years we have taken homefifteen top
industy awards for games, design, product promotion and programming. Qur god is to create a
game that can stand on its own but is actualy pat of the entire brand experience

Simulation as Stimuation.

The last few years haverevolutionized companies' abilities to interact with, educate and marke
to the consumer. Online marketing, patiaularly gaming, draws consumers in on their own terms
and exposes tham to a product or brand through entetainment, fun and information. Consumers
dont just want to see a ca, they want to experience the interior; not just hear about atoy, but
get a chance to play with it. When consume's feel they are in control of their free time and ae
viewing something interesting or entertaining, they will stay longer, they will comebadk and they
are more likely to spread the word about thesite.

The LEGO® MINDSTORMSw site enables brand promotion and virtua product demonstrations,
while adding value for those who dready own the product. The siteis well known as an informa
tional source and as a community for robotics enthusiasts. Our work for N&ional Geogrgphic
enables the visitor to enter athree-dimensiona simulation of the Congo, while experiencing the
envionment through the eyes of National Geographic's own explorers.

We're in good company.

Templar's dedication to incorporating interactive and online components into learning and toys has
led us to work with such amazing companies &s:

* The LEGO Group

* HBO

* Noggin/MTV Networks

Comic Relief (UK)

Nationd Geogragphic

* BMG RCA Records

*
*

Qur longstanding assod &ion with the Intel® Developer Alliance and the Macromedi a 3D
Patnership Program alows Templar to be part of thelatest hardwale and software advances.
RecentlyTemplar participated in marketing launches for the Pentium® 4 and Shockwave 8.5,
devdoping innovaive content to showcase these new technol ogies.



Case Study: LEGO
Makers o plastic blocks and some of the mog innovative toys and games in the world.

Templar has produced several acd amed Web-based video games, winning both design and
programming avads for its work with MINDSTORMS, therobotic toy division of LEGO. STORM-
RUNNER has been recognized as one of the largest Java games ever made for the Web, whereas
both ROBOHUNTER 1 and 2 were devdoped using the latest Shockwave 3D technol ogy. These
games alow kids (and adults) to play with redlistic, virtual robots — on the Web.

Templar currently provides concept development, design and production for LEGO's BIONICLE
Matanui Site, an ongoing animated series and adventure game that explores the mystery of LEGO's
exciting new line of action figures. The avard-winning site is packed with animation, games, and
puzzles, with more coming each month. Fans of the site have now made their own sites to share
expeaiences, news and clues with others.

Stats:

Bionid e com rece ves up to 600,000 visitors per month and is driving approximately25% of
LEGO.com trétfic.? Bionide toys havetopped 20% of LEGO's retail sales.” The Bionicletoys wee
the best-selling action figures for the second half of 2001, the product lineis one of the best
sdling toys of the year in the US.° Bionide com has won four industry avards for a consumer
tameed site.

Specialties of the House.

As afull service art end technology studio, Templar offers its clients al aspects of content devel-
opment. Templar is also a skilled technology consultancy, working in awidevariety of plaforms
and development environments.

Product Promotion:

Qur work can range from basi c showcasing to innovative tesser campaigns and multi-player
games tha promoteyour company, brand and product. Online advertising has changed greatly in
the past two years. Companies must constantly strive to offer something different to atract
atention in a sea of Websites and banner ads. Good qudity adver-gaming works because it is
appeciated s entatainment.

Simulation:

We can create afun and informative gameto attract interest while marketing a product that may
be limited by aTV or print ad. A good SIM can be as popular as the product and create an
extensive fan-base. There is no beter “freg” advertising than word of mouth, and thelatest
advances in 3D delivery on the Web make this more redistic. As consumers come to play games,
they ae exposed to other produc lines and valuable marke&ing information.

Online Environment:

Templ ar creates worlds whee product owners, target consumers and fans feel comfortable getting
answers, sharing ideas and information. Our goal is to make the product site the premie destina
tion for news and informaion on the whole genre An online community adds value to the
oconsumers’ purchase and incresses overall saisfadion with the brand.

Retertion & Loyalty:

Sites can be amazingly oool, cresting an initial buzz when launched, but without regular content
development and special offerings, visitors lose interest and quickly move onto thenext new site
Templar builds sites that offer the extraordinay — innovative graphical styles, the laest technical
developments, surprises and, most importantly a reason to keep them coming badk for more.
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Welcaneto theidand of Maa
Nui - a world full of mystey
and dangemwonder and

legend.
www.bionicle.com/matanui

Mata Nui is an immersive online advergur
in theMyst gene of gaming. Often called a
“story site,” the game is an ongoing inter
active narative designed to unfold over the
course of time. Each level of the advestur
is launched as a serial installment, suppor
ing product eleases in LEGG' exciting new
line of toys - BIONICLE.

Templar povides all design, animation and
technical poduction for the LEGO-pduced
series. The Flash site featues extensive
stoyline with mysteries to unravel, enticing
animation and an original seMata Nui
receives and up to 600,000 visitors per
month. Many fans have even posted their
own Bionicle sites, sharing stories and
offering hints to the puzzles.

BIONICLE is a totally new concept wher
stowy-telling is in focus. Since itetease in
the Summer of 2001, BIONICLRuickly
became one of the top selling toys of the
year and haseceived two “Dy of the Year”
awads from the Americandy Industry
Association’

Awards:

2002 AXIEM Awards (Gold - b Animation)
2002 Summit Avard (Silver - Consumer Site)
201 WebAward (Best of Irdustry - Toy & Hobby)
2M010mn Intermedia Award (Gold - ProcLict Site)




www.lego.com/studios/backlot

www.lego.com/galidor

So you want to be in show biz?
Welcome to LEG® Studios Backlot!
This 3D adventer game lets you
explore the world of flmmaking -
online. Backlot stds visitors on their
own caeer in the movie businessoy¥
must navigate your way thagh the
studio system; &m a A all the way up
to Director But you will have to make it
past the walrobe depatment, lighting,
the commissgrand a demanding
movie star!

The game supptsrLEGOS new poduct
line - Studios, which includethe LEGO
& Steven SpielbgrMovieMaker Set
With LEGO Studios, chilém ages 8-16
can bring the imaginative advengsrin
their LEGO worlds to life. The set
includes a PC movie camera, editing
softwae, and an asdrent of LEGO
props and unique elements.

Tempar uses the latest technology for
the web, Shockwave 8.5, to deliver a
true 3D envionment and exciting
gameplay previously not available for a
web-based gante.

Awards:
2002 Web Awards (Outstanding \&bsite)
2002 AXIEM Awards (Silver - WebGame)

What's a Glinch? That is exactly the
question that LEGO wanted to answer
for the tens of thousands of kids who
want to know mar about the GALIDOR
TV Series and the accompanying
product line fom LEGO. Templar
designed the “Glincher” tehowcase
the unique abilities of the series of
LEGO action figues. The Glincher is an
online play envionment using the
latest 3D technology ém Macomedia
Shockwave. Users can take dgaeir
favorite characters and switch out
heads, ans, legs - evgthing - for
virtually endless combinations. That's
Glinching. New combinations
(Glinches) can be printed out or
emailed to a friend. The Glincher is
pat of LEGO's overall
marketing campaign to
suppot the toy line in
conjunction with the televi
sion series, GALIDOR™:
Defenders of the Outer
Dimension(ABC). *- 1©
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www.lego.com/jackstone

Meet JACK STONE: a new kind of
action heo who shows kids that
solving poblems is about figuring it
out, not fighting it out. A brave,
skillful hero who always builds a way
to save the daylack Stone is is a
recent toy agation fom LEGO.

Templafts poduction of “Jack Stone

to the Rescue” uses rich graphics
and easy functionality teeach a

young audience. The web-based game
was developed enély in Flash and
featues two levels, with appxi-

mately two hours of play time.

http://mindstoms.lego.com/community/games/
Launched oegomindstars.com
in April of 2000, STORMRUNNER™
is one of the lagest Java games ever
made for the welSTORMRUNNER
was created to promate LEGO's
innovative M INDSTORM S products.
This ground-beaking product
allows users tobuild actual , func-
tional robots usngLERD pieces
and aPC. Designed and produced
by Templathe game allows vidtors
tobuild and program avirtual robot
for an exciting adventure. *

Winner:
2000 Omni Intermedia Award
(Web Game)




http:/lwwwlego.com/racers/@meduel.asp

Templar designedand produced a
series of racing games for LEGEhow-
casing their Racers toy&ach game in
the Drome Duel seriedrings the racer
to a different parof the “Drome” with
tracks like Jungle Canyonand High
SpeedThe 2D, Shockwave games fea
ture fast-pacedompetition, ealistic
steering, accelerating, braking, obsta
cles and hazais to fend dfopponents.
The Drome Duel isso popularLEGO will
add moe games to the series and will
soon be distributing a CD-ROM version
internationally also designed andgr
duced by Emplar The first web game
launched in Felway of 2002. The CD-
ROM is expected in the summer of 2002.

www.lego.com/racers/rally

Templats online racing games, which
were developed for LEG@' exciting new

line of racing cars, have become some of
the most popular games on the vast LEGO
website. Racers Rally 1 (launched in April
of 2001) featues a multi-track, multi-car
racing envionment. Gamers can build
their own cars, which can be saved to
race again and agaih.



Spy City is the latest online adven
ture game fom LEGO

MINDSTORMS™. The game uses
Shockwavé 3-D technology and

was developed andqutuced by
Templar in cooperation with LEGO,
Intel® and Macomedid .

Youtake control d the

Shadowa deek LEGOMIND -

STORMS pbot equipped with aisfon
Command camera.odr mission:
catch a notorious cat lglar as he
(or she) tries one last heist in the
spy-infested city of dlgrad.

Guide your obotic spy though the
maze of the city stets to follow
track, obsere and everecod a
variety of spies and other under
world figues to uncover the elusive
thief. Get all the clues you can and,
if you are caeful, victory can be
yours. Howeveryou must be dis
creet in your mission; if you er
spotted by the other spies —

you will be destyed!*

P oduced by Templ ar Studios for
LEGO® MINDSTORMS™in coopera
tion with Intel®, ROBOHUNTR:
Path of the Serpens a 3D adven
ture game which simulates the
experience of programming and
activating robatic inventions from
the LEGO M INDSTORM S series.
Availabl e only over the Web,
ROBOHUNTER boasts afully inter-
active 3D world, beautiful art and
animationgipping sound efects
andan origind score.A uni que and
gioundbeaking endeavor for the
Intemnet, it showcases the
advances of the Fenti Ln®1I1
processousing the latest
ShockwavéM technology including
Shells 3D Deam& . Launched in
Novemberl 999, the game has
been featured in PC Gamer’s
DailyRadacom and
Gamespot.com. *

http://mindstoms.lego.com/community/games/




THE STROKES

www.thestiokes.com

The Strokes were performing at a
bar downthe street when Templar
first met them in January 2000.
After signing with RCA, they called
us to build an online presence for
their album s This It (voted best
of the year by New York Magazine,
Entetai nment Weekly, CMJ, and
NME, and Time M agazine in 2001).
Templar wor ked closely with the
band to develop the Site's unique
look andfeel, andit has received
geat praise from The Strokes’
many fans.

www.nationalgeographic.com/congekr
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Templar poduced Congo ek 360° for

National Geographic in the Spring of 2001. The
site featues extensive digital photography
from famed photographer Michael Fe#o
spent 15 months in the Congo. The photes ar
incorporated into a 3D enwinment using the
latest Shockwave 8.5 technologgrir
Macromedia~. The animals come alive as you
pan though 360° of living jungle. iéitors can
interact with the animals in their erofiment
and see videos of the animals in action. This
site was poduced in cooperation with the
Intel® Developer Alliance?



Templar povided six
animated shas for
HBO.com to ppmote
the new season of the
Sopranos. The “Summer

Featue” was poduced
in Flash and feated
scenes and audio clips
of Tony and his ew

from the first thee
seasons, as well as
original musié.

www.hbo.com/sopranos

NOGGIN is a commaial-free,
educational TV channel and online
site fom Nickelodeon and Sesame

Workshop. Bmplar has mduced
two pojects for Noggin.com,
including the Feefom Summer
Freefom allows kids to make and
submit their own poetrto a
gallery wheee all the kids can
shae their works’

11

www.noggin.com
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http://mindstoms.lego.com

Templar first began designand production
of The LEGO® MINDSTORMS ™ Orline
Community in 1997, before LEGO Il aunched
its incredible Robatics I nventi on System.
Thesetoys allow users to build actual
robati ¢ toys out of LEGO pieces and a PC.
Templar went onto devel op the site with
LEGO for more than three years. Originally
launched inearly1998, the dtewas
dedgnedto promote the MINDSTORM S
product line, andto offer owners of the
ground-beaking toys acommunityto
shae ideas and learn about robotics.

During the time that @mplar povided

design and pduction, LEGO MINDSTORMS
received as many as half a million visitors
a day The site feat@s instrctional infor
mation and ideas for kids to build their own
robots, contests for cool inventions, and
information about the world obbotics.

As browser technology advancedeiplar
began to include merinteractive featas
such as 3D models, video games and exten
sive Flash™ animations. MINDSTORMS
quickly became a top destination for online
gaming enthusiasts, with games such as
STORMRUNNER and ROBOHUNTER 1 and 2
attracting fans fom aound the world.

As the MINDSTORM S product line— and
the accompanying ste— grew, Templar
produced additional features to showcase
the advances in programming, audio and
video capture, and the expansion into
licensed products such as the Dark Side
Developer Kit™ that letsusers build
walking Star War$ robots The continued
success of the site hailed it as a pioneer
of online marketing, community, and

br and bui lding for children.®

Awards:
2000 Web Award
2001 Summit Creative Award



JINX was designed by
Templafs founders and
produced by the Buoyant
Company Launched in
September1995,JINX pio-
neeed online magazines
for children. The popular
site went on to be nomi
nated for Best Design by
Cool Site of the Day

COMIC RELIEF (UK)was
built for Christmas of 1997
in cooperation with Tafic
Interactive, UK. The site
raised moe than £40,000

for charity during its two
months onliné.

FORTUNE CITY: Templar
provided a complete
redesign and planning of
the site in April of 1999.
By June of 1999, the site
was ranked as the 25th
most traficked website in
the US, with moe than

one million visits per day

13



www.templarcom

www.leantodrawcom
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Templarcom is a glimpse
into the ceative world of
Templar Studios. Our unique
fusion of at and technology
have poduced awal-win-
ning video games, toys, and
other interactive enttain-
ment. Click aound to dis
cover who we a, visit our
gallety of work, view our
corporate info, and of course
play our on-line games. Be
sur to click on any bugs
and watch our for those Big
Media types tying to get in?

Awards:

2002 AXIEM Award

2001 Summit Ceative Avard
2000 Omni Intemedia Avard
2000 Web Award

Learn to Draw™ is Templafs piopri-
etary online drawing game. Based on
the Exquisite Corpse (a Dadaist
game) leantodrawcomis a eal

time drawing tool. Users arasked
to draw a pdion of a figue, using

all kinds of tools, colors, and back
grounds. These drawingseastoed

in the database that can be viewed
intantly and compiled with other
artists’ submissions into never
ending combinations.

Since its launch in July of 2000, the
site has eéceived thousands of
submissions @&ating an outrageous
database of heads, torsos and legs,
which ae recompiled over and over
for never ending laughs...

Winner 2000 \W\eb Award — Arts Site

Gunwagori™ is an amazing new
online racing and adventigame
curently in development by
Templar Gunwagon takes
advantage oMacromedia's

latest Shockwave which contains
a 3D engine for agalistic
envionment andeal-time action.
Templar will launch a mtotype of
the game later in 2003.



Awards and Honors.

WEB AWARDS (www.webaward.org)

2002

Outstanding Website LEGO BACKLOT (ww.lego.com/studios/backlot)

2001

Best of Industry Award, Toy/Hobby Website LEGO Bionicle (www.bionicle.com)

2000

Outstanding Website Toy/Hobby Website - LEGO MINDSTORMS (www.lego.com/mindstos)
Outstanding Website Website Design - Templar Studios (www.templaicom)

Standatr of Excellence, Arts Website- Learn To Draw (www.leaintodrawcom)

AXIEM AWARDS (wwwaxiemawardsom)

2002

Gold Award, Animation - Interactive/\dbsite - LEGO BIONICLE (wwwbionicle.com)

Gold Award, Self Pomotion - Interactive/\&bsite - TEMPLAR STUDIOS (wwwemplarcom)
Silver Award, Games - Interactive/®lisite - LEGO BACKLOT (wwwego.com/studios/backlot)

SUMMIT CREATIVE AWARDS (www.summitawaradsm)

2002

Silver Award, Website/Consumer Infarational - LEGO BIONICLE (wwwbionicle.com)

2001

Silver Award. Consume Informaiona Site - LEGO MINDSTORMS (www.legomindstans.com)
Bronze Award. Sdf Promation Site - Templar Studios (www.templaicom)

OMNI INTERMEDIA AWARDS (wWww.Oomniavwardsom)

2001

God Awad, Produc Site - LEGO Bionicle (www.bionicle.com)

Silver Award, Programming - Web Game - LEGO STORMRUNNER (ww.legomindstans.com)
Bronze Award, Experimentd Site - Templar Studios (www.templacom)

MACROMEDIA SITE OFTHE DAY (www.macromedia.com/showcase/)
November 272002
LEGO STUDIOS BACKLOT GAME (wwwlego.com/studios/backlot)

COOL SITEOF THE DAY (www.coolsiteofthedaeom)
March 7, 2002
Cool Site of the Day, Templar Studios (ww.templacom)

CLIO AWARDS (www.clioavwardeom)
2001
Nominated, Best Self Promotion Site - Templar Studios (ww.templacom)

Pursecilla
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http://wwwcomputeusercom/aticles/1909,4,12,1,0901,00.html

Templafs Stommunner game
for LEGO MINDSTORMSwas

featued byComputer Usefor
its accomplishments in Java
game development.

http://www.fgnetwork.com/news/july/0728_2.html

Future Game Network
discussesd@mplars
upcoming Multiball Game,
which uses new 3D

technology fom
Macromedia and Intel.

19

KidScreen Magazinexamines

the success of LEGO's Bionicle
toys. Templar's online game for
Bionicle helped to @ate a fan-
base even beferthe poduct
launched in 2001. The establish
ment of the back-stgrand the
characters was critical to LEGO's
cross-media éfrts and the toy
line went on to be one of the best
selling toys for the year



Frances BLaSTMagazine featwd this
article about Emplarcom in its
November 2000 edition.

“At Templar studio, you work at ever
level and you & invited to play with

all the characters: make the engineer
pump up the volume and the boss go
lazy. Her, you a& the masteBut
besides satisfying your instincts to be
the chief, this site will please you with
its funny and original graphics, with
which many should insgrthemselves.
Last advice, doft hesitate to click
everywhere: some clicks bring you to
secet places, held by weirhosts who
you shouldn miss”

The Interactive Playguund was po-
duced by PitchTV and the American
Museum of the Moving Image.€mplar

is featued in the index of cutting edge
designs.

Templar was asked to contribute to
Pictoplasma - the world's first exhibition of
contemporar character design.
Pictoplasma.com feates over 2000 designs
from more then 190 dists fom around the
world. The exhibition covers a wide range of
mediums including video game characters,
branding mascots, daons, pixel style vec
tor, collage, 3D and mer.

Pictoplasma- The Book

Release April 2001

Editor, Peter Thaler
http:/www.die-gestalten.de/verlag

20

www.pitchtv.com/interactive/index.html

Dr. Naranja
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Templas Managing Partners.

Peter Mack, Presdent and Genera Manager

Mr. Mack has been involved in New York's design community since 1988, working first in print,
induding meagazines and publishers such as Disney MademoiselleDetails SmatMoney Prentice
Hall and Macmillan During his career he has direded and produced two short films, designed
CD-ROMs and written a Web-based game for Microsofts Windows 95 launch site. As an art direc
tor for the Buoyant Company in the early 90's, Mr. Mack oversaw design on Websites such as
AT&T's WorldNet, Reuters, Dow Jones, and direct maketing sites for Rodale Press and Prentice
Hall. Mr. Mack formed the Templa Studios collective in 1998.

Kermri Mahoney, Creative Director

Afte graduating from the School of Visua Arts in New York in 1993, Ms. Mahoney undetook ca-
tooning and animation for MTV’s Oddities and several short independent films. Ms. Mahoney's
inteest in developing innovati ve media content for children and young adults took he to New
Orleans, whee she held art dasses for local youth. Upon retuning to New York in 1994, she
joined The Buoyant Company and soon began developing the kids' e-zine JINX, which went on to
be nominated for Cool Site Design of theYear (by Cool Ste of the Day), in 1996. Since then, Ms.
Mahoney has worked on avariety of propeties for children, including the flagship design of
Nick.com, as wdl as games for Cartoon Network and AOL/Time Warner He work has been feax
tured in many magazines and articles about Web design, including MotherJonesSlicon Alley
Repoter, and Print Most recentlyMs. Mahoney was a vol unteer with Geekcorps
(www.geekcorps@rin Acaa, Ghana, West Africa, where she taught Web design and software
skills to alocal pre-pess advertising firm.

GordonKlimes, Creative Director

Mr. Klimes studied film, video and animaion a the School of Visua Arts in New York. Since
then, he has worked on avaidy of digital projects induding Wanderlust Interactive's “Passport
to Pink” CD-ROM game, which won the European EMMA award for best Family CD-ROM in
1996. In London, he was senior graphic designer for Traffic Interactive working on sites ranging
from UCI Cinemas, Exdte Comic Relief and British Telecom. Previously Mr. Klimes was a lead
stoyboad artist for the acclaimed network cartoon show “The Tick” (FOX) which can now be
seen on Comedy Centrd. Mr. Klimes was based at Templais London office until relocating to
New York in 2000.

BrianFisher, Director of Finance & Operations

In 1997, Mr. Fisher founded FishCom, asuccessful consulting servicethat specialized in corporate
and financial sevices for amdl businesses. Previouslyhe was the Director of Finance &
Administration for Wanderlusinteractive, a multimedia publishéduring his tenug thee,
Wanderlust completed its IPO argleased its first CD-ROMame “Passport to Pink,” starring The
Pink Panther. The ganereceivad inteméaiond acclam, winning the Milia D'Or avard and was
published in more than 20 countries. Mr. Fisher's previous experience includes film production
work with MIRAMAX Films and Fine Line Features. He has also worked in opeations for Chiat/Day
Advetising and Arista Records.
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TEMPLAR® STUDIOS AND LEGO® TO CONTINUE BIONICLE WEB GAME FOR IMMEDIATE RELEASE
Studio Will Develop Sequel to Award-Wnning Online Story of Mata Nui Febuay 20, 2003

New York, NY, — Templar Studios, LLC and The LEGO Company announced today that they have
signed anew agreement to begin production of a sequel to the Mata Nui Online Game for
BIONICLE™ (www.BIONICLE.com). The additiond seies of adventures is expected to launch in
the Spring of 2003 and continue throughout the year. Peter Madck, Templals president and
genera manager, made the announcement.

The first series was developed and released in 2000 and 2001. Theinnovative game was designed
to introduce visitors to the exciting BIONICLE produd linefrom the LEGO Company. The Flash
sitehas generaed aloyd following and regularly receives morethan 500,000 visitors per month,
retuning an average of 5 times a month. Afte its relesse in the summer of 2001, BIONICLE
quickly became one of thetop-selling toys and was named Toy of the Year by the Toy Assod aion
of America Templar has been honored with four industry avards for its work on the consumer
informationd game.

Accoding to Mack, “This ganeintroduces a variely of new characters and story lines to support
the BIONICLE product line for the year as well as prepae for theupcoming relesse of the direct-
to-video movie cdled BIONICLE ‘The Mask of Light."”

“We simply listened to the BIONICLE fans who couldn’t get enough of the first series,” sad Leah
Weston, Senior Producer & LEGO. “They loved the cinematic style and humor that Templar brings
to the project. The new game tdls the story from auniquepaint of view and will give even more
depth to the BIONICLE propety.”

BIONICLE.com is a meld of storytelling and gaming, wherevisitors explore the univese and follow
an ongoing story. The story begins on the island of Maa Nui, where six heoes, cdled Toa, arethe
main charecters. Thegame is told from thepoint of view of the inhabitants of Maa Nui who the
Toaare sent to protect. Templar provides concept design, animation and programming for the
LEGO-poduced series. The episodic Flash site features extensive game-play; there are puzzles to
solve mysteries to unravel, and an original score. The new series will interweave incredible new
chaacters and storylines supporting the various BIONICLE products to be released this year.

LEGO Company, aprivately hdd firm based in Billund, Denmark, is committed to the devdopment
of children's creative and i magi native abilities, and its employees are guided by themotto adopted
in the 1930s by founder Oe Kirk Christiansen: "Only the best is good enough." For moreinforma
tion, visit www.LEGO.com.

Based in New York's historic Lower East Side, Templar is amultimedia devd opment studio, spe-
aalizing in high qudity video games and other interective entetainment. The collective of artists,
animators, writers, composers and technology specialists has worked with clients such as LEGO,
Nationd Geographic, BMG/RCA, Noggin and HBO. Formed in 1998, Templar is currently develop-
ing its own video games and on-line propeties. In the past two yeas, Templa has taken homefif-
teen industry awards for design, gaming, ats and product promation and is part of the Intd®
Developer Alliance Visit www.templacom for morefun and information.
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TEMPLAR® STUDIOS WINS WEB AWARD FORLEGC® “BACKLOT” FOR IMMEDIATE RELEASE
Second Awardfor Studio’s |nnovative Web Game November 21, 2002

New York, NY, November 21, 2002 -efnplar Studios, LLC has been hogmmwith an Outstanding
Website Avard at the annual bAwards. The awat was given for the 3D web game entitled
“Backlot” (www.lego.com/studios/backlot), whictefplar designed andqaluced for LEGO. Peter
Mack, Templafs president and general manggaeade the announcement.

This is the second award Templar has received for the Backlot game a 3D inteative game designed to
introduce the LEGO Studios product lineto kids and paents. With LEGO Studiocs, children ages 8-16
can bring the imaginative adventures in thar LEGOworlds to life. The se includes a PC movie camera,
daliting software and an assortment of LEGO props and unique elements. Playea's explore asimulaed
move studio wherethey can ge ajob, learn ebout filmmaking, and find dues to hdp solve a mystery.
The 3D gameis delivered viathe Web using Shodkwave 8.5, which includes a groundbesking 3D
engine The game play has console qudity gameplay and has become a popular pat of LEGO.com.

“Who has not dgamed of visiting a Hollywood movie set? Or how about getting a job right on the lot?”
said Mack. “The Backlot game is a chance to play out that fargadyis a grat intoduction to the
Studios poduct line. Recent advances in web technology have allowed us to deliveratplay
environment, via the Intaeet, that is fun and challenging, and we extemely pleased with the

positive esponse &im users.”

“Qur god wes to create a LEGO veasion of a Hollywood movie studio, that extended the play concept of
the LEGO Studios product into a mekebelieve world of movie production,” sad Raymond Doheaty,
Producer for LEGO Studios. “Templar ddivered aweb-based game that was well beyond our expedations,
with awonderfully immesive LEGO environment. Backlot has been agrea success with kids on our site”

The Web Marketing Association is thequlucer of the WhAwards (wwwwebawad.o), an annual
award competition that is designed to judge corporaéb\8ites against and Intet standat and
against peer sites within their indystntries ag judged by a panel of independent In&trexpets
in such aeas as design, navigation, innovation, and usefulnesgtt t&udience.

The LEGO Companya privately held fin based in Billund, Denmark, is committed to the develop
ment of childen’s ceative and imaginative abilities, and its employeesgatided by the motto
adopted in the 1930s by founder Ole Kirk Christiansen: “Only the best is good enough.” Bor mor
information, visit wvwLEGO.com.

Based in New Wrk’s historic Lower East Sideemplar is a multimedia development studio, specializ
ing in high quality video games and other interactive ntenent. The collective of &sts,

animators, writers, composers and technology specialists has worked with on a variety of interactive
projects for clients such as LEGO, National Geographic, BMG/RCA, Noggin, and HB@e&adn

1998, Emplar is cuently developing its own line of video games and onlirpeties. In the past

two years, €Emplar has taken home fifteen industwads for gaming, design,tarand poduct

promotion and is paof the Intel® Developer Alliance.emplatrs own website, wwwemplarcom, was
named “Cool Site of the Day” by coolsiteofthedayn, earlier this year
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TEMPLAR® STUDIOS TAKES HOME THREE AXIEM AWARDS -FOR IMMEDIATE RELEASE
StudoRecognized for Web Games and Innovative Desgn ity 15, 2002

New York, NY, July 15, 2002 --@mplar Studios, LLC has been hoadmwith thee awads from the
prestigious AXIEM Avards competition. dmplar eceived two awals for its work with LEGO®:
www.bionicle.com/matanuieceived a Copperward for Web Animation and
www.lego.com/studios/backlot was hoadmwith a Silver Avard for Games Wbsite. Emplafs own site,
www.templarcom eceived a Copperward for Self Pomotion Website. Peter Mack,emplars piesi-
dent and general managerade the announcement.

The AXIEM AWARDS is an internaiona competition that recognizes “ Absolute eXcellence In Eledtronic
Media” A compleelist of the 2002 winne's is avalable & www.axiemawes. com.
The COPPER AXIEM is thetop honor and was given to only 7% of the 1400 entrants this yea.

This is the fouth awad Templar haseceived for BIONICLE™ Mata Nui, an online advemgame
produced for LEGO. The innovative site was designed todiotre visitors to the exciting quiuct line
from the LEGO Companylhe Flash site has generated a loyal following agdlarly eceives maz

than 600,000 visitors per month. After idaase in the summer of 2001, BIONICLE quickly became
one of the top-selling toys of the year

With LEGO Studios, children ages 8-16 can bring the imaginaive adventures in thar LEGOworlds tolife
The set includes a PC movie camerg, editing software and an assortment of LEGO props and unique ele-
ments. Templar designed and produced the Badklot game to showcase this exciting new toy to kids and
paents. Players explorea simulated moviestudio where they can get ajob, lean aout filmmaking, and
find dues to help soveamyseay The 3D ganeis ddivered viathe Web using Shockwave 8.5, which
indudes a groundbesking 3D engine The game play has achieved near-consale qudity and has become
and extremdy popula part of LEGO.com.

According to Mack, “Both the Bionicle and Backlot games hawwqu extemely popular for LEGO
and have undoubtedly helped to expose consumers to thesdileipoduct lines. Vé ae vely
pleased with the additionakcognition of these awds and we ar aleady working on additional
games for LEGO.com.”

LEGO Companya privately held fim based in Billund, Denmark, is committed to the development of
children's ceative and imaginative abilities, and its employeesgaiided by the motto adopted in the
1930s by founder Ole Kirk Christiansen: “Only the best is good enough.” Ferinfomation, visit
www.LEGO.com.

Based in New ¥rk’s historic Lower East Sidegmplar is a multimedia development studio, speeializ
ing in high quality video games and other interactive &itenent. The collective of tists, anima

tors, writers, composers and technology specialists has worked with clients such as LEGO, National
Geographic, BMG/RCA, Noggin, and HBO. lroed in 1998, @mplar is cuently developing its own

video games and on-linegpeties. In the past two yearsemplar has taken home foeen industr

awamds for design, gaming, tarand poduct ppmotion and is paiwof the Intel® Developer Alliance.
Templats own website, wwitemplarcom, wasecently named “Cool Site of the Day” by coolsiteofthe
daycom.
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TEMPLAR® STUDIOS WINS HONORSFORLEGO® GAMING SITE FOR IMMEDIATE RELEASE
Third Industry Award faor BIONICLE.com April 25, 2002

New York City, NY — Templa Studios, LLC has recaved aSilver Award in the Consumer
Informaiond category of the 2002 Summit Qreative Awards for the BIONICLE™ storysite,
www.BIONICLE.com/maanui. The Flash site features an extensive storyline with mysteries to
unravel, entidng animé&ion and gameplay, and an origina score Peter Mack, Templats
President and General Manager, made the announcement.

The Mata Nui siteis an online adventure game and was rel eased in nine chapters throughout
2001. Theinnovative site was designad to introduce visitors to the exciting new produd line from
the LEGO Company. After its rdease in thesumme of 2001, BIONICLE quickly became one of
thetop-selling toys of theyear and received two “Toy of the Year” awards by the Ameican Toy
Industy Association. Templar provided concept design, animation, and technicd production for
the LEGO-produced series.

According to Mack, “The Site has created an extensive following; many fans have posted their
own BIONICLE sites, shaing stories and offering hints to puzzles. Mata Nui has received an
average of morethan 500,000 visitors each month. Templar is very pleased to be continuing the
saies for LEGO throughout 2002.”

“The chdlengewas to use theweb as the focal point in communicating the complex Bionicle
stowy line,” said Leah Weston, Senior Producer of BIONICLE.com & LEGO Direct. “The Mata Nui
site accomplished that beautifully and really brought the story and the charactes to life.”

This marks thethird award Templar has taken homefor their work on the BIONICLE Mata Nui
Site having previously receved aGold Award (Product Site) in the 2001 OMNI Intermedia
Awards and the Best of Industry Award (Toy/Haobby) at the 2001 Web Awards.

LEGO Company, a privately hdd firm based in Billund, Denmark, is committed to the develop-
ment of children’s creative and imaginative abilities, and its employees are guided by the motto
adoptead in the 1930s by founder Oe Kirk Christiansen: “Only the best is good enough.” For more
information, visit ww.LEGO.com.

Based in New York's historic Lower East Side, Templar is acollective of artists, animators,
writers, composers and technol ogy specialists. Templar develops the highest quality video games
and other interective entertanment and has worked with dients such as LEGO, National
Geographic, BMG/RCA, Noggin, and Comic Rdlief (UK). Formed in 1998, Templar is aurrently
producing its own video games and on-line propeties. In the past two years, Templa has taken
home deven industry awards for design, gaming, arts and product promotion and is part of the
Intel® Deve oper Alliance. Templais own website, www.templaoom, was recently named “ Cool
Site of the Day” by codlsiteoftheday.com
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TEMPLAR® STUDIOS IS ‘COOLSITEOF THE DAY’ FOR IMMEDIATE RELEASE
Templaicom Recognized for Innovetive Design March 7, 2002

New York City, NY — Templar Studios, LLC announced today that its webgit® templarcom has
been nameqool Site of the DayThe pestigious honor was given by Inbett veterans
coolsiteofthedagom Brian Fisherone of Emplats Managing Pamers, made the announcement.

Templaoom is a uniquedegstingion on theWeb:one hdf corporatesite and onehdf video game Vistors to
Templaoom g aglimpseinto theworld of aworking interactive design studio. Users are eble to medt the st,
wande through the galley, play songs on thejukebox and leamn ebout Templals avard-winning video game
devdopment. Visitors are encouraged to dick on anything and everything, play agameor two - and wetch out for
any unwanted intruders. The sitehas bean recognized as an innovative design achievement, winning three presti
gious awards and has been fegtured on numeous ditedesign Web ‘zines.

Since 1994, Codl Sitedf the Day has bemn setting onlinestandards for Internet content. Thar Codl Siteof the
Day avad is thefirst sep in entaing Coal Site of theMonth and Coal Siteof the YearYahoo Intemne Liferefers
to them as “requied daly reeding for anyone interested in kegping up with wha is hgppening on the Web.”

Based in New York's historic Lower Esst Side, Tampla is a cdletive of artists, animators, composa's and
Inteng technology expats, speddizingin devdaoping high qudity video games and other inteactive
entetanment. In thepadg two yeas, Templa has taken home ten industry awards for design, gaming, arts
and product promotion and has worked with dients such as The LEGO® Group, National Geographic,
Noggin, BMG/RCA Recails, and Comic Relig (UK). Formed in 1998, Templar is currently produang its
own lineof PC-based ideo games. Templar is assodaed with the Intd® Develope Alliance and has been
named a Maoromedi& 3D Devdopment Patner
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TEMPLAR® STUDIOS WINS WEB AWARD FOR LEGO® GAMING SITE FOR IMMEDIATE RELEASE
Second IndustryAward for Bioniclecam Novembg2001

New York City, NY — Templar Studios, LLC took home Best of Indysir the Ty/Hobby categgrof the
2001 Wb Awards for LEGO BIONICLE™ (Story site), wwwbionicle.com. Peter Mack.ggmplais
President and General Managerade the announcement.

The Web Awards (wwwwebawad.o) is sponsad by the VEb Marketing Association and is a head-to
head competition against sites eatkin the same indugtcategoy. Bionicle.com also won the Gold
in the OMNI Intemedia Avards eatrlier this year for Bestd®luct Site. In the past two yeargniplar
has taken home nine indysawads for design, gaming,tarand poduct ppmotion.

LEGO BIONICLE is a meld of stgtelling and gaming, whervisitors explog the universe and follow
an ongoing stgr The site intoduces visitors to the excitingqafuct line, which is beingeleased
throughout 2001. @ date, thex ae eight chapters with 10-20 hours of playtime. Nine chapters ar
planned for 2001. The stobegins on the island of Mata Nui, whesix Toa heoes with one destiny
and six Tiraga priests arthe main charactersemplar povides all concept design, animation, and
technical poduction for the LEGO-pduced series. The Flash site feasuextensive game-play; tieer
are puzzles to solve, mysteries to unravel, and an originat¢ scor

According to Mack, “The site haseated an extensive following; many fans have posted their own
Bionicle sites, sharing stories andesing hints to puzzles. The siteceives an average of neothan
500,000 visitors each monthemplar will be continuing the series for LEGO in 2002.”

The Web Marketing Association was founded in 1997 to help set a high sidioddantenet market
ing and corporate web development on therfdWide Web. Sites ar judged by indusgrexpeits on
design, innovation, content, interactivibavigation and use of technology

The LEGO Company, based in Billund, Denmatk, and family-owned and privatdy hed snce 1932, is a
world leade in providing qudity products and experiences tha stimulat e childrens aeativity imagination
and learning. The Company does so through playful adivities tha encourage hands-on, minds-on creation,
fun, togeherness and shaing of ideas. Company employees areguided by themotto adopted in the 1930s
by founde Ae Kirk Christiansen: “ Only the best is good enough.” For moreinformation, Misit
www.lego.com.

Based in New York’s historic Lower Esst Side, Templa is a collettive of atists, animaors, designers, writ-
as, composas and | nterng technology speddigs. Tamplar specidizes in devdoping the highest qudity
interective entertainment and has desgned and produced compdling on-line content and video games for
dients such as LEGO, Naionda Geogrgphic, Noggin, and Comic Rdig (UK). Formed in 1998, Templa is
curently producing its own video games and on-line propeties. Thear longstanding rdationship with the
InteP Developer Alliance provides Templa access to pre-rdesse hardwae and software for cutting edge
gaming and content devdopment. Templas own website can bereeched at wwi.templacom.
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CONTACT US

Compary Cortact: Pubic Relations:
Brian Fisher Heidi Minx

Templar Stud os Live!At 2wo One 2wo
212.941.0567 x207 212.343.1733
bfisher@templaiom heidi@minxlive.com

Icesceam

This pesentation is © 2003eémplar Studios, LLC. All rightsaseved. Other Company namespgucts, graphics, logos and depictions
herin ae trademarks and/or copyrights of thespective owners. No fian of these materials may beproduced, copied, transmitted or
distributed without the prior written pission of Bmplar Studios or the copyright holder

Templar is aegisteed trademark of @mplar Studios, LLC. Design and layout by Eliza ise Cur

* © and TM The LEGO Company

* © The Stokes, LLC. Couesy of RCA Recdis.

* © National Geographic Society

* © HBO a division of AOL/Tme Warner HBO and the Sopranoseatrademarks of HBO.

® © Noggin, LLC a division of MTV Networks.

¢ © Comic Relief UK.

" © FortuneCity, Inc.

® © 2000 Lucasfilm, Ltd. All rightseserved.
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